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development process, from selecting organic fioers such
as cotton, linen, hemp and bamboo to designing drapery.
that can be reused, donated o repurposed. As consumers
and retailers place greater value on transparency and non-
toxic materials, the company has seen increased customer
st repeat purchasing and stronger differentiation in the
premium drapery category. These material choices naturally
support higher-end positioning without changing the overall
design conversation.

Hartmann&Forbes has buit ts brand on this philosophy
for decades. Founder and CEO Michael Jones described
sustainabilty as a commitment to the earth, to human
wellbeing and to the future of craft By pricritzing rapidly
renewable natural fibers and traditional handwoven
techniques, the company reduces energy use and waste
while creating distinctive luxury window coverings.

Performance That Pays
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The Uttimate Glow Up
HartmannéForbes introduces six new hues o fs
uminous Glimmer grassweave colletion, expanding

the handwoven favorite with moden depth and quiet
radiance. Blue, green, burgundy, gold, brown and black
ach interactwith light in sublly diferent ways, creating
a soft glow that shifs throughout the day: The fresh
palette clevates the weave's naturaltexture, offering a
efined way 10 bring warmth and dimension to any 1oom.
HartmannForbes.com

conversation from upfront cost to total value over time.

Sustainabilty s also strengthening the production side of
the industry in ways that protect margins. Wilson Fabrics
has Invested in cleaner manufacturing through renewable
energy, high-efficiency machinery and water-saving

dye technologies. With mare than 1,800 solar panels
powering roughly ane third of ts operations, the company
has lowered emissions and long-term operating costs
while improving output Senbesta brings
sustainabily to logistics and workllow
through compact universal sample

cards, consolidated freight, expanded
local inventory and durable, serviceable
machinery. These behind-the-scenes
decisions reduce waste and downtime
while supporting refiable production for
dealers and manufacturers

Selling Sustainability Without
Saying It

What connects al these approaches is that
sustainabilly is being teated as a core.
business practice rather than a marketing
add-on. For retailers and designers, this s
reassuring. You do not need to launch a
sweeping green nitiative to participate in
te shift In many ways, you already are.
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The key is reframing the message in
ways that feel natural and familiar. Instead of leading with
environmental terminology, many successful retailers and
designers focus on the outcomes clients care about most:
comfort, durabilty, healthier interiors, reduced energy use.
and long-term value. When sustainabilty supports those
outcomes, it strengihens the sale rather than compiicating it

How It Shows Up on the Bottom Line
Sustainabilty often shows up quietly on the profit and loss
sheet, Durable products reduce remakes and warranty

Ener one of the strongest o
drivers at the window, and manufacturers are leaning into
Innovations that boost comfort and long-term savings.
Rollease Acmeda defines sustainabilty through building

“Sustainability is no longer a separate
story. It ulrmjy built into the products
you specify and the performance your
clients expect.”

performance, developing shaciing solutions that reduce

claims, fabrics lead to fewer callbacks
and clear material sourcing bulds client confidence.
Together, these factors support steadier margins and
stronger long-term customer value.

Innovation will continue to focus on cleaner manufacturing,
longer-lasting materials, smarter automation and

more efficient logistics. As these improvements scale,
sustainabilty wil shift from a differentiator to an expected
standard, rewarding retailers and designers who already.
sell performance-driven, responsibly made products.

Atthe window, sustainabilty is evolving through better

heat gain, lower HVAC usabilty
through metalized fabrics and smart motorization. For
many retallers, this performance story s already paying off
Upgrades tied to comfort and eficiency often carry higher
selling prices and fewer postinstallation issues, shifing the.

fabrics, and better processes. Profitabily
comes not from doing everything differently, but from
recognizing where green and good for business already
align and leaning into that connection with each upgrade:
and project m

vision 31

Window Fa:

shion VISION

2025 Readers’ Choice Awards

Fueled by more than 21,000 votes, this peer-driven awards
program honors the people, brands and ideas defining excellence
across the indusiry

Handle with Fiair

Fireclay goes beyond the tie wall wih Fireciey Bath, &
new line thatpairs sculpted mefal fixtures with ceramic:

handies shaped by hand. The Pebble and Groove
Knobs—wheel thrown in Fireclay’s Calfornia studio—

e palett, from soft Sweet Pea to deep Tiger's Eye.
With mix-anc-match fishes and sculptural forms, the.
colection brings an artul, custo feel to inks and
Showers, giving the bath the same handcrafied spir
designers love from Freclay’s te.

FireclayTile.com
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v Best Decorative Trim/
Passementerie
Winr:CorolFabics
Finotsts: Fabicu it Coco.

Best Motorized Drapery
Harcware.

e Finotsts:FoestDrapery Hartwre
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Best Integrated Smart
Solution
acmedol

Best Motor Manufacturer
Winner: sy Systems
inlits: Aot Rolesse;

Best Motorized Drapery

z$11yMsNT'k Harah
ERRELIES Winner:Foest Despery Hartvre
e Wi, s cvison of Tl Company

Nortn Amerca

Finots: Mot Machoss; Uttt

Best Motorized Solution
Coutsze

Tools
Wi it roers

na ts: Angers Dsting
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MOTORIZATION

Best Control Systems/Smart

Home Integration
Winner:soy ysiems

Finatss: Aot Rotease
Aecmedal;Coutsse

Vindon Coverngs

Best Retractable Awning
Winner: 507510 roccts
Finats: Sl Spotman USA.

Best Power & Battery
Innovation
Finotat: Cronopawer
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Product Shown:

LE7284
Glimmer - Obsidian

LEAM530-27
Tove - Wheat

LE7247
Glimmer - Cinnabar

LE7233
Glimmer - Azure

LE7242
Glimmer - Carob

LE7221
Glimmer - Saffron

LE7230
Glimmer - Loden

Order no-charge memos online at hartmannforbes.com
or contact your local representative showroom.

WLAM534-06
Grace - lvory



