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Fueled by more than 21,000 votes, this peer-driven awards 
program honors the people, brands and ideas defining excellence 
across the industry

Window Fashion VISION
2025 Readers’ Choice Awards

Window Fashion VISION is proud to debut the inaugural Readers’ 
Choice Awards, a program guided entirely by the voices of our 
industry. Last year, professionals cast more than 21,000 votes across 
categories spanning motorization, components, textiles, fabrication, 
technology, hardware and more. The result is a dynamic snapshot 
of the innovation and excellence shaping today’s window covering 
market. This issue showcases all award winners and finalists, along 
with expanded coverage across VISION’s digital platforms.

Without further ado, the awards go to…

Award Winners & Finalists 
COMMERCIAL
Best Exterior Commercial 
Solution 

Winner: Draper, Inc. 

Finalists: Insolroll; TEXTON 

Best Interior Commercial 
Solution

Winner: Inpro WT 

Finalists: Draper, Inc.; Forest 

Drapery Hardware 

COMPONENTS 
Best Hardware Supplier

Winner: Forest Drapery Hardware 

Finalists: Louvolite; Supplyed 

Best Motor Manufacturer 

Winner: Coulisse 

Finalists: Automate (Rollease 

Acmeda); Alpha Tubular Motors USA

FABRICATION
Best Custom Workroom 

Winner: Horizons Window Fashions 

Finalists: RM COCO; The Workroom 

Collective 

Best Shade Fabrication

Winner: Fabritec 

Finalists: Draper at Home; Universal 

Window Coverings 

Best Workroom Partner for 
Designers 

Winner: Rowley Company 

Finalists: RM COCO; Horizons 

Window Fashions 

FRANCHISE/RETAIL 
Best Franchise

Winner: Made in the Shade Blinds 

Finalists: Budget Blinds; Bloomin’ 

Blinds 

Best Retail/Showroom 
Experience 

Winner: Graber 

Finalists: The Shade Store; Budget 

Blinds 

GROUPS & 
ASSOCIATIONS 
Best Buying Group or 
Association 

Winner: America’s Window Covering 

Buying Network 

Finalists: Exciting Windows!; WCAA

HARDWARE + 
TRIMMINGS 
Best Decorative Hardware

Winner: Rowley Company 

Finalists: Forest Drapery Hardware; 

Kirsch 

Best Decorative Trim/ 
Passementerie

Winner: Carole Fabrics 

Finalists: Fabricut; RM Coco 

Best Motorized Drapery 
Hardware 

Winner: Helser Brothers 

Finalists: Forest Drapery Hardware; 

Orion Ornamental Iron 

MACHINERY, 
EQUIPMENT & 
SUPPLIES 
Best Machinery Supplier

Winner: Sani, a division of Turnils 

North America 

Finalists: Matic Machines; Ultratab 

Best Workroom Supplies & 
Tools

Winner: Helser Brothers 

Finalists: Angel’s Distributing Inc.; 

Trivantage 

MOTORIZATION
Best Control Systems/Smart 
Home Integration

Winner: Somfy Systems 

Finalists: Automate (Rollease 

Acmeda); Coulisse 

Best Integrated Smart 
Solution

Winner: Automate (Rollease 

Acmeda) 

Finalists: Coulisse; Louvolite 

Best Motor Manufacturer

Winner: Somfy Systems 

Finalists: Automate (Rollease); 

Coulisse 

Best Motorized Drapery 
Hardware 

Winner: Forest Drapery Hardware 

Finalists: Helser Brothers; Rowley 

Company 

Best Motorized Solution

Winner: Coulisse 

Finalists: Draper at Home; Universal 

Window Coverings 

Best Retractable Awning 

Winner: SunPro Products 

Finalists: Sol-Lux; Spettman USA 

Best Power & Battery 
Innovation

Winner: Modern Atomics 

Finalist: Cronopower 
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P O I N T-O F -V I E W
New & Notewor thy 

Ceiling Sleek
Rollease Acmeda expands its AP Series with a 4" recessed 

shade pocket engineered for clean lines and commercial 
flexibility. Designed for both single and dual shades, the compact 
profile installs quickly and disappears seamlessly into the ceiling. 

Available with or without a tile lip, the pocket pairs with bottom 
closures and symmetrical endplates for a refined, recessed look. 

Offered in anodized aluminum or powder-coated white, it’s a 
streamlined solution that supports modern motorized or manual 

systems while keeping every project beautifully integrated. 
RolleaseAcmeda.com

The Ultimate Glow Up  
Hartmann&Forbes introduces six new hues to its 

luminous Glimmer grassweave collection, expanding 
the handwoven favorite with modern depth and quiet 

radiance. Blue, green, burgundy, gold, brown and black 
each interact with light in subtly different ways, creating 

a soft glow that shifts throughout the day. The fresh 
palette elevates the weave’s natural texture, offering a 

refined way to bring warmth and dimension to any room.
HartmannForbes.com

Handle with Flair 
Fireclay goes beyond the tile wall with Fireclay Bath, a 
new line that pairs sculpted metal fixtures with ceramic 
handles shaped by hand. The Pebble and Groove 
knobs—wheel-thrown in Fireclay’s California studio—
come in 16 glazes pulled from the brand’s cult-favorite 
tile palette, from soft Sweet Pea to deep Tiger’s Eye. 
With mix-and-match finishes and sculptural forms, the 
collection brings an artful, custom feel to sinks and 
showers, giving the bath the same handcrafted spirit 
designers love from Fireclay’s tile.
FireclayTile.com

NEW
PRODUCT

NEW
PRODUCT

NEW
PRODUCT
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development process, from selecting organic fibers such 
as cotton, linen, hemp and bamboo to designing drapery 
that can be reused, donated or repurposed. As consumers 
and retailers place greater value on transparency and non-
toxic materials, the company has seen increased customer 
trust, repeat purchasing and stronger differentiation in the 
premium drapery category. These material choices naturally 
support higher-end positioning without changing the overall 
design conversation. 

Hartmann&Forbes has built its brand on this philosophy 
for decades. Founder and CEO Michael Jones described 
sustainability as a commitment to the earth, to human 
wellbeing and to the future of craft. By prioritizing rapidly 
renewable natural fibers and traditional handwoven 
techniques, the company reduces energy use and waste 
while creating distinctive luxury window coverings. 

Performance That Pays
Energy efficiency remains one of the strongest profit 
drivers at the window, and manufacturers are leaning into 
innovations that boost comfort and long-term savings. 
Rollease Acmeda defines sustainability through building 

performance, developing shading solutions that reduce 
heat gain, lower HVAC load and improve everyday usability 
through metalized fabrics and smart motorization. For 
many retailers, this performance story is already paying off. 
Upgrades tied to comfort and efficiency often carry higher 
selling prices and fewer post-installation issues, shifting the 

conversation from upfront cost to total value over time.

Sustainability is also strengthening the production side of 
the industry in ways that protect margins. Wilson Fabrics 
has invested in cleaner manufacturing through renewable 
energy, high-efficiency machinery and water-saving 
dye technologies. With more than 1,800 solar panels 
powering roughly one third of its operations, the company 
has lowered emissions and long-term operating costs 

while improving output. Senbesta brings 
sustainability to logistics and workflow 
through compact universal sample 
cards, consolidated freight, expanded 
local inventory and durable, serviceable 
machinery. These behind-the-scenes 
decisions reduce waste and downtime 
while supporting reliable production for 
dealers and manufacturers.

Selling Sustainability Without 
Saying It 
What connects all these approaches is that 
sustainability is being treated as a core 
business practice rather than a marketing 
add-on. For retailers and designers, this is 
reassuring. You do not need to launch a 
sweeping green initiative to participate in 
the shift. In many ways, you already are. 

The key is reframing the message in 
ways that feel natural and familiar. Instead of leading with 
environmental terminology, many successful retailers and 
designers focus on the outcomes clients care about most: 
comfort, durability, healthier interiors, reduced energy use 
and long-term value. When sustainability supports those 
outcomes, it strengthens the sale rather than complicating it. 

How It Shows Up on the Bottom Line
Sustainability often shows up quietly on the profit and loss 
sheet. Durable products reduce remakes and warranty 
claims, better-performing fabrics lead to fewer callbacks 
and clear material sourcing builds client confidence. 
Together, these factors support steadier margins and 
stronger long-term customer value.

Innovation will continue to focus on cleaner manufacturing, 
longer-lasting materials, smarter automation and 
more efficient logistics. As these improvements scale, 
sustainability will shift from a differentiator to an expected 
standard, rewarding retailers and designers who already 
sell performance-driven, responsibly made products.

At the window, sustainability is evolving through better 
fabrics, better systems and better processes. Profitability 
comes not from doing everything differently, but from 
recognizing where green and good for business already 
align and leaning into that connection with each upgrade 
and project. V  
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“ Sustainability is no longer a separate 
story. It’s already built into the products 
you specify and the performance your 
clients expect.”

31


