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The Demand for Nature-Driven Design

Esterel Roetgering, product developer at
vindow covering manufacturer Coulisse,
sees several trends driving the surge
ininterest in nature-infused design-
from a growing focus on wellness to
the pandemic-induced shift away from
urban lving. She pointed out distinct
advantages in using natural materials
rather than synthetics.
“One key benefi s in the
rregular features, unique
appearance and tactie feel
that natural materials
provide? she said. ‘Each
piece of jute, line, and

“The consurer's appreciation for natural

individualty
‘and uniqueness in your space”

o
today. "It ligns with the rising trend of

improves sustainabilty. Using responsibly

dividuals are
striving to incorporate nature-ispired
dail

with minimal environmental impact helps

of tranquilty and balance;”she said

“Designers

what and how the
Fomes

contribute to the overal health and
wel-being o their space” he sai

Inthat vein, Roetgering has witnessed
anoticeable shift toward window
treatments that evoke nature o are made
from natural material, creating what

she calls “a harmonious bridge between

+ indoors spaces and the natural realm

For instance, oller o roman shades.
crafted from natural materials add a

| tactile quaity that encourages touch and
+ engagement. she said. “And earthy tones.

 colors reminiscent of the natural

 world fostera soothing and grounding

atmosphere in any room:” When window
coverings combine natural fivers and

| textures with colors tones reminiscent

of the earth, “it miors nature’s beauty.
d creates a calming ambience;

| she explainec

Bringing Nature Alive in Design

For interior designers, workrooms and window treatment professionals, opportunities
abound to bring consumers the natural elements that will do their mind and body

good. Ideas like the following are a good start!

Botanical Imagery

Whether in subtly patterned
draperies or bold wallpaper

ways that play up the irregular
edges and detailing found
in nature.

- The Colors

of the World

Color schemes that evoke the

carth and sea can transport
homeowmers o places that
nourish both body and soul.
Look for opportunities o use o
Spectrum of shades of biu and
green,along with warm neutrals
in carth tones.

« Natural Materials

Organic cotton, linen, jute and bamboo are a
few of the many natural fabrics that designers
are gravitating toward, especially for window
treatments. Think blinds made from woven

Biophilic Principles

ods or natural grasses, or sheers in nubby,
irregular weaves. Coulisse is adding to its line
of natural fabrics with new roller biind options
that will incorporate a blend of cotton, linen emerging all the time, ke

From upholstery to wallcoverings
and draperies, the opportunilies
to build in biophilic design are
endiess, There are new options.

and viscose, while Hartmann&Forbes

i

DESIC

blace ct this year's High Point Morket toking ploce on October 12-14. The experiential
three-day event will ring orchitects, designers and acadermics together to leam

SCIE]

at the Market, wit two dozen classes on biophila and neuroaesthetic opic.

emphasizes the use of rapidly renewable
natural fibers like ramie, banana,
vetiver and water hyacinth.

Pilow: Eskayers Traveler's
Paim in Pomogranato.
Walpaper: Eskayel's
mn sage

Geometry, nspired by the
patterns and vegetation
found in the tropics.

A Window to the World

‘even when they can't be there, and that brings their
‘windows front and center. Peterson is a big fan of window
seats (“l tell builders, ‘Every one of your homes has to
have a window seat!”), while Roetgering believes “the
allure of bringing the outdeors indoors through window
=4 ache nature's beauty” s a trend that will
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Reconnect & Recharge

The verdict is in: Nature-inspired design boosts our health and wellness

If you find yourself drawn to your patio for fresh air or taking breaks from work to gaze out
the window, you can thank your early ancestors. Since we humans first walked the earth,
we've been hard-wired to interact with our natural environment. And that's not by chance.
It's because connecting with nature improves our physical and mental health-a fact that

science now confirms.

F D omes to the Fore
One ofthe biggest tsin
biophilia, | ves, ve na

transiata to *love of nature”
“Biophil design Is the attempt to bring

very unnatural world: Peterson said
The straight lines and right angles of
tarkly

‘explained Mike Peterson, co-founder
of Science in Design and president

Good for the
Body and Soul

At turns out. our brains know
for us, as research

to advances in technology. iU's

with
draws us to nature.

scientiicall through cardio function,

h

“If you look at all

pointed ot 10000
years ago that humans began to

andyou
put thousands of the together, you

walls and ceilings. *Prior to that, itwas

biometrics.

Consider the results of a Harvard
study on how our environment

* he said. We.

driving industry professionals to design
with an eye on mimicking the elements
o brains gravitate towar.

attracted to organized complexity,
cause for

impacts the ability to complete
mentally taxing tasks. Participants
that operated in a virtually smulated

millons of years

batter to these stressors than
those in a less natural setting both

o reducing our levels of the stress
hormone cortsol

“Dr. Claudia Millr, the head of
environmental medicine at the
University of Texas at San Antorio,
Says architects and designers have.
 greater abilty to improve public

tight along with the emergence of
fields like environmental psychology
(the study of how the built
environment impacts people) and
neuroaesthetics (a newer area of

roscience that studies how our
brains respond 1o art,

vision 28




